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Income
| evel

% with
Access at Home

Computer

Internet

Lowest income

Highest Income

69.1%
86%

53.6%
73.8%




The “Digital Divide"
Internet Usage by Income

US Census Bureau Statistics

Internet at a workplace, school, home,
etc.

2000 2011

<$30,000 35% 63%

$50,000t0$74,999 714% 89%
Difference 39% 26%

Source: US Census Bureau, Adult Computer and Adult Internet Users by Selected Characteristics: 2000 to 2011,
Statistical Abstract of the US www.census.gov, accessed September 27, 2012



Health Confusion

61%

25 o

20

15

Source: Weber & Burns, Social Media’s Role in Bridging the Health Information Gap, 2012



Objectives

Summarize and use the
research findings. [ & -
.

Share feedback on concepts > tv

Discuss how the findings ;
informed the process. A

Provide examples of usein

tools , materials and |
. . Ao 0 SHAN
interventions. 50 Binucosy
Communicate /apply these
resources . o 3 250 |




Overview and Background

Helping Moms & Kids
Make Healthier Food
Choices

Guidebook
for
Professionals




Empowering People

Program Policies

Federal Guidance

Consumer-tested, relevant and
actionable messages and tips

Help participants understand and
apply the DGAs

Support UDSA priorities and
program polices
Facilitate collaboration

Communication consistent
messages



inspirational

7/ ] R
’ ’/ /" ,'
i
! - ~
e : .
W =

consistent

science-
based

<3 P 25
¢

easy to use

consumer
tested

resonating




Target Audience

L OW-Income ioms
of Preschool (2-5) and Elementary School
Kids (6-10) and Kids (8-10)

Child Feeding | Low-Fat Milk | Whole Grains | Fruits &Veggies




Nutrition Viessages USDA o

Jepars
= | Food and Nutrmon Serwce

= Mothers and kids consume
recommended amounts of:

= Fruits and Veggies
= Whole Grains

= Milk products choosing
primarily fat-free or low-fat
milk

= Mothers use child feeding
practices that support
development of healthy eating
habits



Developmental Process
Collaborative, Audience-Focused Approach

Core Message Workgroup

WIC, CND, FDP, CNPP,
SNAP, NWA, SNA, NDC,
CDC, NIH, ASTPHND,
State leaders, regional
representatives

Porter Novelli
Stakeholder Reviews

) - >
% P 2
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Consumer Research



Core Messages
Developmental Cycle

Step 1 Step 2 Step 3 Step 4 Step 5
Expert Test Test e e

Defines with Messages  fwith Audience with

Audience, Audience (Stakeholder (Evaluative stakeholders

Behaviors | (Formative input) Qualitative input
Concepts Research) Research)

Step 6
Marketing and Promotion

Adapted from: Borra, ST; Goldberg, S; Tuttle, MM; The Art and Science of Consumer
Communications in 3" edition of Research-Successful Approaches published by ADA 2008




The Products

29 Messages and Support Materials

“Whole Grains, Milk and
Fruits and Veggies; and
Child Feeding Messages

“Appealing Photos

~Communication Tools
for moms and kids

“Implementation Guide

“Supporting Content -
Tips, Advice and
Guidance



Data Collection
and Analysis

locations

Notes and DVD
recordings of sessions.
Review of data for
recurring themes

Baltimore

v 4

Raleigh
ﬁ. Birmingham



I;/J:/m: aroups:

Formative

Evaluative

J

New Milk &
Whole Grain

Refined
Messages

New Whole
Grain Messages
Tips and Advice
Photos

New Messages
Tips & Advice 3
Existing
Messages

Refined
Messages
Tips and
Advice
Photos

-Perception
-Practices
-Information
seeking habits

Communication
Concepts:
-Rollovers
-Videos
-Widgets




Preschool Child in
Household

Low-income
(£185% of poverty)

Mom primary food
shoppers/preparers

English Speaking




Race About 80% participate Iin

one nutrition assistance
program

0]
354 5% African

erican 4504 participate in WIC

19% White
Education
Employment 3% coll ad
49% sSsome
college,
vocational, or
22% PT technical

school



General Finding

What Resonated with Moms



Mothers expressed
and demonstrated
significant confusion
and lack of
knowledge about

whole-grain foods. R e
’ e f-‘_.(-‘~'»‘.‘.;"‘_' R
ﬁ 5 "i ‘_".1;.. ‘- : -_‘ '.,‘;"""'* e 1

—— R 6~
s = k R e Bt
’ — P w4
X - '-""."A-‘L
. d. ,\.. . ,‘5‘_ ——
2 - .‘;\'.r <3
o ) ,«: et S
" o S
- - LS Ty
- ~

=
P .-
P, N




Elements Resonated Most with Moms

= Feeling empowered

]
= Health and

nutritional benefits

}
= Quick, easy and

practical tips

= Offered options
]



Messages Tested Mothers of Preschoolers

Whole grains first. Read the label and choose foods that list whole
grains first on the ingredient list. Look for words like whole wheat, rolled

oats, brown rice or whole grain cornmeal.

Start them early with whole grains. It's easier to get your kids in
the habit of eating and enjoying whole grains if you start when they
are young. Whole grains give your kids more nutrition to help them

grow strong and have healthy hearts.

Make your house a powerhouse. Bring home whole grains.
Stock up on whole grain breads, pastas, tortillas, crackers and
cereals. They're packed with B vitamins, minerals and fiber to

power your family through the day.

Happy kids. Happy tummies. Serve your little ones whole
grain versions of their favorite pasta, cereal or bread. It's a simple
way to reach the goal of making half their grains whole each day.
And, eating more whole grains can make potty time easier.



Happy.kids.
Happy tummies.

Serve your little ones whole
grain versions of their
favorite bread, cereal or
pasta. It's a simple way to
help them eat more whole
grains. And, eating more
P i . whole grains that are higher
. s in fiber can make potty time
W — Y easier (oo.




you love the goodness o=

whole grains.

. Make at least half of the

grains you eat whole grains
- —such as bread, tortillas,
pasta and cereals. Whole
grains are good for your
heart and digestion, and can
help you maintain a healthy
weight and good overall
health.




IWhole-grains
ake a
Jifference.

Whole grains help keep
your heart healthy and
are good for digestion
and a healthy weight.
Choose foods with
“100% whole wheat” or
“100% whole grains” on
the label. Or check the
Ingredient list to see |f
the word "whole” is
before the first
iIngredient listed (for
example, whole wheat

. flour). If itis, it's whole-

grain.



Milk
Messages

Moms viewed milk as “
their children’.



 Milk-What Moms Know and Think

S ™ “Skim milk is watered down.
e, § It isn’t as thick. It maybe
{- - doesn’t have as many
R nutrients.” Chicago, 1L

“There’s more nutrients [in
whole milk].” Chicago, IL



A.
Set the table with low-fat milk and set the

example. You can influence your children’s
healthy eating habits. Serve low-fat or fat-free (1%
fat or less) milk at meals and snacks. And, drink it
yourself.

B

There’s no power like Mom Power. You are a
positive influence in your children’s lives. Help
them develop healthy eating habits for life. Offer
them fat-free or low-fat (1%) milk and yogurt at
meals and snacks.

C.

Love and nourish them. Show them how much
you care. Serve your kids low-fat or fat-free (1% fat
or less) milk, cheese and yoggrt and help them
learn healthy habits for life.




I : THere s

O
power like Mom
Power.

You are a positive influence
‘In your children’s lives. Help
them develop healthy
eating habits for life. Offer
them fat-free or low-fat
(1%) milk and yogurt at
meals and snacks.



Key FINndings

|

Informat
ijmu!o)/ mong Ome moms.




Provide
ready-to-go

A tools

Provide use
examples




—nlee.dest.Concepts

S
Easy ‘Mfaya_

Low-Fat Milk Whole Grains Fruits & Veggies Money Saving Tips Family Meals

Serve low fat and fat-free milk at
There’s no power meals and snacks.

Videos e

You are a positive influence in your
children’s lives. Help them develop

n
WI d et S healthy eating habits for life. Offer
them low fat or fat-free (1% fat or less)
milk and yogurt at meals and snacks.

Recipe of

the month

BROCCOLI CASSEROLE
1 large head broccoli - i
repare snacks or meals
3 medium shallots together. Once a week the
kids and I make smoothies.
2 cups shredded cheddar cheese




Consumer’s General
Reactions
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Realistic

ways to
make

changes
and

Involve
kids.




j§ Bookmark




my viewed my saved recommended

Bei6hes Find

for fall home fix-ups!

HAVE A V8*JUICE AND

MAKE YOUR OWN WORD

#DESCRIBEVS

Black chidren are

e TIMES
more lkely lo
have esthma

than whit children |

WHERE'S
THE
SALT?

Click hege 1o
discover how
much 1S 1n
your food and
its eftect on
your health




Control




Final Products



Milk_Final_Cut.mp4

USDA

Videos

Milk, Whole
Grain, and Child
Feeding.

DFR_Final_Cut.mp4

USDA
OLNA Q© Subscribe

WGrains_Final_Cut.mp4

USDA


http://www.youtube.com/watch?v=Zs1ipWVQNcM
http://www.youtube.com/watch?v=f_ri07rw_GI
http://www.youtube.com/watch?v=Fj_5L9kcYak

Rollovers

Whole Grains Child Feeding

Give Yourself and Enjoy Each Other
Those You Love : While Enjoying

the Goodness of ” ' Y 3 Family Meals.
Whole Grains. Meal time is a chance to help

Whole grains are rich in ‘ e qoud d C
vitamins, minerals and other vhat and how much to eat.
nutrients to help keep your 's also a chance to slow
family healthy. At least half of | > 3 ) down, relax and enjoy your
the grains you eat each day A o ¥ family's company

should be whole grains.

: Rollover the images below for tips to
Roll over the images below for tips to - g make meal time enjoyable and to help
help you identify whole-grain foods . RCX your kids learn healthy eating habits
and include them in meals and snacks. for life.

»: 4

Choose foods that are whole grain. Some foods are always whole Eat as a family whenever you can. Keep meal time relaxed to nourish
grain, like oatmeal, brown rice, wild rice and popcorn. the body and help your family make stronger connections.



http://www.fns.usda.gov/fns/corenutritionmessages/DFR2.htm
http://www.fns.usda.gov/fns/corenutritionmessages/Whole_Grains2.htm

Milk Rollover

Milk Matters
Fat-free and low-fat (1%) milk Fat-free and IOW-

gives your entire family fat (1%) mllk have

calcium, protein and

el (e Same key

essential vitamins,
e oty gt th ey minerals and

3 aad, g v to St orotein as whole

and 2% fat milk,

but without the

extra fat, so

they're also good
Fat-free and low-fat (m) milk have the same key essential vlhmlm,

m"*'.o*u.‘;.‘?.’;?:;m&““”“””w“"“ for your heart.
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US DA Unitad Stales Doepariment of Agrcultieg
s Food and Nutrition Service

Core Nutrition Messages

’.‘" Messages, Tips, Advice
. d By Topic
\ -Milk

- ‘ - Whole Grains
-Child Feeding
-Fruit & Vegetables

Make an even biggagiss aaseRaasas s Ranas e massaaasRas p Messages
communication_to_ -Background
complement existi . -Implementation Guide
Designed specifica —

other federal nutriti communication Tools
educators deliver o Research Findings Blog

B aC k g froun d motivate them to ad } -

Use these resources as part of nutrition education to help:
an d e|ncrease consumption of whole grains, fat-free and low-fat (1% fat or less) milk,
and fruits and vegetables.
eEncourage child feeding practices that foster healthy eating habits.

the Web
Site

Also See

Implementation

Guide

g€ Dbackground and |mplementat|0n guide, for Iffgrmation about the target
i Post, Use , Share

AP STl ' ) i
each topic
area

Videos, widget and

Videos

Kids’ video game

For Kids
- Messages

Learning Activities e/ ces Same
5 = - A ‘
- 2 Iog ”_ .
Learn the what, why and how behind the messages and key Tt 4

findings from consumer research. Read more... ﬁ
www.fns.usda.gov/fns/corenutritionmessages/default.ntm



Especially

for Moms

Recipes
Videos
Rollovers
Fact sheets

DYE ‘ f e < At E

As a Mom, we know you want your kids and the entire family to eat the foods they need
to grow, develop and do their best at school, play and work. That's why we have

provided these recipes, videos, tips, and factsheets just for you! You will find quick and
easy recipes kids and other family members will enjoy. Videos, rollover widgets and )
factsheets tips provide ideas on ways to get your kids to try new foods, eat whole grains, Resources/r4hk.html
fruits and vegetables and low-fat milk and yogurt.

More Recipes
http://recipefinder.nal.usda.gov
http://teamnutrition.usda.gov/

Stay Connected More >

Os =0

Recipes: Easy, delicious, and healthy foods your family will enjoy!
Whole Grains Milk, Yogurt

Fruits & Veggies
— —

Share this link with
family and friends.
Send feedback and ideas
to us at:
nutritionmessages@
fns.usda.gov.

Videos: View these video and learn how moms, just like you, are helping their kids
families eat healthier foods.

e

Rollover Widgets: Learn about the health benefits of these foods and get ideas
about ways to motivate kids to eat them!

Fact Sheets, Tips, Advice: Get clear and accurate facts and easy ways to : include great tasting
whole grains in meals, switch to low-fat milk products in 3 easy steps and simple ways to help kids learn to
make healthy foods choices.

B Easy ways to “Make the switch to low-fat milk”
B How to “Start them early with whole grains.”
B Simple ways to help kids learn to make healthy choices

.usda.gov/fns/corenutritionmessages/




-~ MeasuringResults

Web Site Use Launched in May 2012

T AR R R TV TR —
Ry i VoS A
1 M ’ 2

i 4 P —
‘ « Whole Grains, Milk, and &5
Child Feeding Messages

64,662 Page views~

47,102 Unique Vie

Viewers spent 2 plus

About 3,000 watchec




- WIDGET DASHBOARD »
Wid g et BoX Statistics: USDA Whole Grains X3

! I t . [k 1,838 total widget impre=zsions
CURRENTLY VIEWING |Summary

TOtaI ESt. Views ‘ Impressions by Date @

Viewers in US an

Accessed via 20




How can
these resources 5IF -
help to bridge the (et
divide?
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Health Information

Source: Pew Internet & American
Life Project, The Social Life of
Health Information, 2011,
Accessed September 26, 2012
http://www.pewinternet.org/Rep
orts/2011/Social-Life-of-Health-
Info/Summary-of-Findings.aspx



Online Video Viewing

25%

Internet users have |
watched health related onli

Source: Pew Internet & American Life Project, The Social Life of Health Information, 2011, Accessed
September 26, 2012 http://www.pewinternet.org/Reports/2011/Social-Life-of-Health-Info/Summary-of-
Findings.aspx



National Level

b Y our cuneed secunly setbeys ool your computer al sk, Click heve o change you s2cunly selings

WOTKS : RESOURCE SYSTEM

The WIC Works Resource System is an online education and training center for staff of the
Special Supplemental Nutrition Program for Women, Infants and Children (WIC)

Home |About |What's New |Topics A-Z | WIC Learning Online | Sharing Gallery | WIC-Talk | Databases | Contact U

gl "ied Statos Dapartment of Agricuure
New CORE NUTRITION MESSAGES rrom ens Search WIC Works
MiLX
s o i ’7 Go
9 Saarch all USDA
WHOLE GRAINS o Bt
s " Advanced Sea
- . l,".”.i'. pdovidogaia ? Seatch
L& -/-_‘ L Moty Kie Hegey Tt
& LD FELDING
,Q Sy o
s Loving Support® Through
A Browse by Subject Peer Counseling: A
s Journey Together
0 Pragnan
ONLINE COMMUNICATION TOOLS to teach Moms and Kids g
WIDGETS o8Ik 12 Swve ek Breastieadin
O Infants
1 9 | Celebrate World
0 Acsassment Tools W | Breastioeding Woek
® Nutrition Education \ U \/1 August
=/
® Nutettion Servicas Ny
Standards —
® food Packages

| Participant-Centered
| Sarvirps Wahlnar

Pediatric Guide to Oral
Health Presentation

FNS Core Nutrition
Messages

& Think Breastfeeding. Think

0] Wir!

TWantTo

o Take online training

o Print growth charts

¢ Download images

¢ Order free publicabions
¢ View outreach ma iv’\;"

¢ Find events

¢ Pnt participant handouts




MyPlate at Home Team

Nutrition:

M Flace e ctarbine o omik callnd Al

Healthier Choices Made Easier

Vary your protein foods. Include beans Eat your colors. Offer dark-green, red,
and peas at dinner at least once a week. ﬂ: I§ @ or orange vegetables at dinner.
|| o B\
| S
—_ - ]

??:E}:;:d: . '\ @] fat-free ml:m
;wm«m \\‘;
bamanas N o — ‘@ peachas
mneem. Start every day the whole-grain way '~ broceck
FODDET SWRN N Y
e em® mServe whole-grain versions of cereal, bread, or .
k . clo-whoat
) ™= pancakes at breakfast. L o
P wexes  WChoose foods with “100% whole wheat” or £ fea0e5 Guea

“100% whole grains” on the label. Or check the
Make half your gralns whole gralns. They are go ingredient |ist to See if the Word l’whole" is [rong bones Dffer
for your heart and digestion and can help you ) m 5

maintain a healthy welght and good overall hea hefore the first ingredient listed (for example,
whole-wheat flour). If it is, it’s whole grain. N

) at-reo min

Finsappk

Milk matters

~ Children of every age, and adults too, need the

calcium, protein, and vitamin D found in milk for |
strong bones, teeth, and muscles.

aen o wDrink fat-free or low-fat (1%) milk at meals.

grean lottuce
saiad, carrots,
tomatoes, grean
onlors

) brows rice

pork trimmeod of
fat cor sidniess
chicken broast)




Creative Ways of Conveying
Messages:

Ti Trylng new foods
” Your child mzy not want to try new foads. It i for childraa

sy ka e hafors, H ips b gat yemr ckild o try new foods-

for Picky EatersChild Feeding =

‘with thans. Whan they devedop a tasss for mors typss of foods, it's sasiar

AV [SESIST=To [ 1S T o —

Do any of the statements below remind you of your chlld? ::M’.:.mmﬂ:sm.ﬂhwm

“Ebany will nly ot peonut buter sandwichest B \WIC 1reSOUICES m s seeroi mode. s oot

“Michael won't eat anything green, just because of the color.™ Doescribe their tasie, texius, 28d small to your child,
“Bananas used to be Mait's favorite food, now he won't even touch them!™

Yoo child may sat only a cartaiz type of food or refiss foods Easad om a cartain caler or sexture. They may also play at . M PI
the table azd may =ot want to sat. Den't worry if your child is a picky eater. Picky eatizg behavier is commes for mazy y a e

«childzen. As long as your child ks ple=ty of ezergy and is growing, e or she is mest likely sating snough to be haalthy. If
you have comcarns shout your child's growth or satizg behavier, talk to your child’s docior.

How to cope with picky eating u OtherS

Your child’s picky sating is temsporary. If you don’t make it a big deel, it will usnally s=d befors school age. Try e
following tips to belp you deal with your child’s picky sating bekavior in a positive way. Check the ones tat work for
you and your child

O Let your kids be “preduce pickers.” Lat thom pick cut fraits E DCuta foed inte fun and easy shapes with cookie cutters.

and vaggies at the stare. [ Encourage your child te invent and help prepare new

[] Have your child help you prepare meals. Childrm lam T > sraekis. Creats new testes by pairing Jow-fat drossizgs or dips with vegstables.
akont fruits and veggios and get sxcited about tasting them whes they kelp - Try bwmems or salsa 25 a dip for veggies.
ke . O Name a food your child helps create.
O Try ta make meals a strass-free time. o g . D ey and memories iagedher. Maka a big deal of sarving “Mariz's Salad” or “Pabar’s Swest Potatoas”
Talk about fun and Eappy things. If moals ars timss for family 't lessam sy T wese for Iife. ™ far dizmer.
argumants, your ciild may karn ushsalthy amivades toward foed.
[ offer cheices. Rathar i ask. “To you wazt broceali for dinmarT™
ask “Whick would you liks for dinnar, broceeli or canliflomarT™

O our family ideas to make food fun:

[ offer the same foeds for the whele family.
Dox"tbe 2 “shart-order cook,” making a diffarest mssal for your child.
“Yorar ckild will be okay even if b+ or she dees zot ezt 2 meal zow and thez.

m = = . For maore great tips on these
and other subjects, go tol

" choolers’
P




% with
Access at Home

Income Level

Computer Internet

Core Nutrition Messages research:
all had regular Internet access

Many low SES housenolds have access to
Information online via computer /cell phones



Online Education: New York

They learn from watching you.

Eat fruits and veggies and your kids will too.

Lust 32y Yas to Frults and Vagetabissl

Want your kids to reach for a healthy snack?

K4 VITUILS @na veoaies are In reach

q

Audio version of

mom’s stories



PA SNAP-Ed:




‘ atching you ...

o They learn fromw
Eat More kit

and Veggies

and they will too!




lew-Mexico—

2 *Santa Fe
Albuquerque

Mex|c - - - :
Rt  Piloting social

o e £ marketing campaign
targeting Spanish

speaking audiences.




Next Steps

Spanish Translations
Web page updates ==
New materials § |
Feedback Form
Webinars
Presentations



NUTRITIONMESSAGES@FNS.USDA.GOV






How can the Core Nutrition
Messages help you?

\ Tested and
I Evidence-based

T -




* Place the messages on web pages
* Add the link into materials

 Share copies/electronic examples of
practice-based applications/use.

* Share suggestions and ideals




Questions...and a few
Answers.



